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This mornings line up

A Corporate Social Responsibility trends and
developments

A Getting involved in supporting communities

AVolunteering: New insights f

Who Careso service
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Corporate Social
Responsibility Trends and
Developments
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f all you count 1 s
se I s devaluedo

D

Green Futures, Editor at Large Martin Wright
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Corporate Social Responsibility
strengthens the business from
the inside out

AStaff satisfaction and loyalty

ACreates values based connection and brand
differentiation

ACustomer loyalty and satisfaction
ABusiness returns in brand equity and sales

Ai Happy staff, happy cust ome
sharehol der so

The Harvard Business Revi evMarhBAeri 894 ara erfhancetl in July Z080a i n o
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What does CSR mean to '
peop|e? OPTIMISING

VOLUNTEERING

A US National Consumer League and Fleishman -Hillard Inc.
I n June 2007 reported CSR wawew pr e
a company treated iIits empl oyees a

A Sirota Survey Intelligence: Benef
comprehensive CSR programo includ

I Good for the bottom line (87%)
I Greater pride and engagement from staff (85%)
I Greater customer loyalty (84%)

I More positive about their fcomp:
direction, competitiveness, integrity and interest in
their well beingo.
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Linkages to JRA/Unlimited OpﬁM,;,NG
NBest Places to

VOLUNTEERING

AfiTop 10 ways to dr i-\DeNeangage
Knight -Turvey and Leighton Abbott*

AdAPersonal belief in what the
to achieveo

AfiSense of working for a succ

A AStaff confidence in the | eas
organi sationo

A iOrgani sations that -beingef aboc
t heir peoplec‘)
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NGl obal l nvestor s
on environmental and social
] Ssueso

Principles for Responsible Investment

July 4 th 2007 Release

A 200 signatories worth US$9 trillion in
assets

A Global investing giants are integrating
environmental social and governance
(ESG) issues into investment strategy

Al ncreasing engagement but

doo
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Consumers are increasingly
f ocussed on comp aEee CSR

Source : Nielsen Media Research Panorama/Nick Jones & Associates Ltd. All THE = l I : I(ﬂ
People 10+ Proportion of people who agree or strongly agree with the £y OF

statement VOLUNTEERING
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I think more highly of companies that support charities When buying a pLoduﬁt or service frlsm a pzﬁ_ti%u:ar clon;pany, Iit is (;/Iery
importantto me that the company shows a high level of social and/or
and other Worthy causes environmental responsibility
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Increasing concern over big
companies not caring but
consumers would like to know
more

Source: Nielsen Media Research Panorama/Nick Jones & Associates Ltd All
People 10+ Proportion of people who agree or strongly agree with the
statement

o\
OPTIMISING
"ENERC Yo

VOLUNTEERING

NEW ZEALAND VOLUNTEERING CONFERENCE 2007

80

70

[*2)
o

a1
o

52.2

w
o
|

% of People 10 Years and O
IN
o

N
o
|

H
o
|

O _
JanDec 2006
B[ F NHS O2YLI yASa R2y Qi NBIffe
actions

society or the environment so | can support them

JanrJun 2007
OF NB | 62 dzi

m | would like companies to tell me more about how they are making a positive difference
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Consumers are voting with
their wallets

Source: Nielsen Media Research Panorama Jan -Jun 2007/Nick Jones &
Associates Ltd All People 10+

the Energy of Volunteering
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60

% of People 10 Years and Owvi

At Least Once A Wee At Least Once A Montt At Least Once Every 6 Less Often Or Neve
Months

B Buy Product/Service Spprt Charity or Worthy Ca
® Buy Product/Service Spprt Charity or Worthy Cause Even if Slightly More Exg
= Purposefully Avoid Product Bcse Impct on People or So
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And what are their

priorities?

Source: Nick Jones & Associates Ltd Sustainability Priorities Monitor @
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Sustainability Priorities Monitor Changes Over Time
5 Year Timeframe First Ranked Priority
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Social and environmental
sponsorships are important/very
Important in choosing suppliers

Source: Nick Jones & Associates Ltd Sustainability Priorities Monitor

Chart shows proportion of people 15 years and over who have changed

suppliers in the last 2 years
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If you have chosen a company in the last 2 years to provide you with services in
Fye 2N Iff 2F GKS F2ftt2¢6Ay3
environmental sponsorship programmes in that decision?

aSOG2NAZ

Internet providers

Telecommunications including home and mobile phon
services

Travel-including flights

Electricity and gas supply
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Banking services, including mortgages and credit ca
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Summarising some of the
value of CSR

AThe trend for fiGreen mar ket
al one we must remember nAsoc
I Employees
I Customers
I Shareholders

A There is growing awareness and action amongst
consumers

A Aligned social and cultural values have significant
power

AReinforces assurance of HfAqu.
brand and what it stands for
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Getting Involved In
Supporting Communities
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nSuccessful businesses thrive
In healthy communities 0

Barry Salzburg CEO Deloitte & Touche USALLP
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CEOs call for maximum impact
from corporate philanthropy*

A National Corporate Philanthropy Day, the Committee
Encouraging Corporate Philanthropy (CECP) convened
thirty -five CEOs from Fortune 500 companies to
discuss Imperatives for Corporations Investing in

Society.
A Imperative 1 - Reflect the Corporate Culture
A Imperative 2 - Analyze Market Forces
A Imperative 3 - Pinpoint Opportunities
A Imperative 4 - Build Sustainability

*http://www.onphilanthropy.com/site/News

Copyright © 2007 Nick Jones & Associates Ltd. All rights reserved. No copying, distribution or other N IACS 50 c]J A? E'\l ELTSD
use of this work is permitted without the express written consent of Nick Jones & Associates Ltd



Optimising  the Energy of Volunteering
Where does an organisation

fit and what about its
stakeholders?

The AJust Valueso continuum *f or
Future. http ://'www.forumforthefuture.org.uk/
: Case .
Outlaws Compliers Innovators | Trailblazers
makers
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Developmental
triggers for business

Boston College Centre for Corporate Citizenship
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DEVELOPMENTAL CHALLENGES THAT TRIGGER MOVEMENT
OF CORPORATE CITIZENSHIP

| STAGES

Transforming
T STAGE4 | f
IS Commitment

Coherence

! Credibility
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Taking a strategic approach is best

for all parties OPTIMISING

Harvard Business Review fAStrat dﬂlg:{ﬁ YO Mi ¢
Porter and Mark R. Kramer VOLUNTEERING
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A Four prevailing justifications: Moral obligation,
sustainabillity, license to operate and reputation

A Potential approaches:
I Support generic social issues not specific to the business

I Focus on issues impacting the community and the
business e. g. Avul nerabl e consum

I Strategic alignments that leverage mutual capabilities
between partners
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The human si de
adds to our quality of life
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A Cohesive communities, organisational development,
participation, people -centredness
John Raeburn, 2007: People  -centred Community Development

A Altruism is hard wired in our brains and creates a

pleasurable experience.
National Institute of Health in the US reported in May 2007 in The Washington Post

A Empl oyees who are empowered to
even greater sense of health and wellbeing

A EEO and JRA/Unlimited fiBest PI
results of the business benefits of empowerment
programmes
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Bank of New Zealand and

Preventing Violence in the
Home
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