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This mornings line up

ÅCorporate Social Responsibility trends and 
developments

ÅGetting involved in supporting communities

ÅVolunteering: New insights from the ñConsumer 
Who Caresò service
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Corporate Social 
Responsibility Trends and 
Developments
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ñIf all you count is carbon, then everything 

else is devaluedò. 

Green Futures, Editor at Large Martin Wright
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Corporate Social Responsibility 
strengthens the business from 
the inside out 

ÅStaff satisfaction and loyalty

ÅCreates values based connection and brand 
differentiation

ÅCustomer loyalty and satisfaction

ÅBusiness returns in brand equity and sales

ÅñHappy staff, happy customers, happy 
shareholdersò

The Harvard Business Review ñService Profit Chainò March/April 1994 and enhanced in July 2000
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What does CSR mean to 
people?

Å US National Consumer League and Fleishman -Hillard Inc. 
in June 2007 reported CSR was predominantly about ñhow 
a company treated its employees and its customersò

Å Sirota Survey Intelligence: Benefits of ñan effective and 
comprehensive CSR programò included:

ïGood for the bottom line (87%)

ïGreater pride and engagement from staff (85%)

ïGreater customer loyalty (84%)

ïMore positive about their ñcompanies sense of 
direction, competitiveness, integrity and interest in 
their wellbeingò.
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Linkages to JRA/Unlimited 
ñBest Places to Workò

ÅñTop 10 ways to drive engagementò - Dr Neal 
Knight -Turvey and Leighton Abbott*

ÅñPersonal belief in what the organisation is trying 
to achieveò

ÅñSense of working for a successful organisationò

Å ñStaff confidence in the leadership of the 
organisationò

Å ñOrganisations that care about the well-being of 
their peopleò 

* Employment Today August 2007 ñGoing the extra mileò
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ñGlobal investors get serious 
on environmental and social 
issuesò
Principles for Responsible Investment 

July 4 th 2007 Release

Å200 signatories worth US$9 trillion in 
assets

ÅGlobal investing giants are integrating 
environmental social and governance 
(ESG) issues into investment strategy

ÅIncreasing engagement but ñstill much to 
doò
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Consumers are increasingly 
focussed on companyôs CSR
Source : Nielsen Media Research Panorama/Nick Jones & Associates Ltd. All 
People 10+ Proportion of people  who agree or strongly agree with the 
statement
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I think more highly of companies that support charities 

and other worthy causes
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I feel more loyal to a company that aligns itself with a 

charity or worthy cause
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When buying a product or service from a particular company, it is very 
important to me that the company shows a high level of social and/or 

environmental responsibility
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Buying products from a company that supports a charity or worthy cause 
helps me to feel I am making a difference to society or the environment
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Increasing concern over big 
companies not caring but 
consumers would like to know 
more
Source: Nielsen Media Research Panorama/Nick Jones & Associates Ltd All 

People 10+ Proportion of people  who agree or strongly agree with the 
statement
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[ŀǊƎŜ ŎƻƳǇŀƴƛŜǎ ŘƻƴΩǘ ǊŜŀƭƭȅ ŎŀǊŜ ŀōƻǳǘ ǘƘŜ ƭƻƴƎ ǘŜǊƳ ǎƻŎƛŀƭ ŀƴŘ ŜƴǾƛǊƻƴƳŜƴǘŀƭ ƛƳǇŀŎǘ ƻŦ ǘƘŜƛǊ 
actions
I would like companies to tell me more about how they are making a positive difference to 
society or the environment so I can support them
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Consumers are voting with 
their wallets
Source: Nielsen Media Research Panorama Jan -Jun 2007/Nick Jones & 
Associates Ltd All People 10+ 
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And what are their 
priorities?
Source: Nick Jones & Associates Ltd Sustainability Priorities Monitor ©
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Social and environmental 
sponsorships are important/very 
important in choosing suppliers
Source: Nick Jones & Associates Ltd Sustainability Priorities Monitor ©

Chart shows proportion of people 15 years and over who have changed 
suppliers in the last 2 years 
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Banking services, including mortgages and credit cards

Insurance

Electricity and gas supply

Travel - including flights

Telecommunications including home and mobile phone 
services

Internet providers

If you have chosen a company in the last 2 years to provide you with services in 

ŀƴȅ ƻǊ ŀƭƭ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǎŜŎǘƻǊǎΣ Ƙƻǿ ƛƳǇƻǊǘŀƴǘ ǿŜǊŜ ǘƘŀǘ ŎƻƳǇŀƴȅΩǎ ǎƻŎƛŀƭ ŀƴŘ 
environmental sponsorship programmes in that decision?
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Summarising some of the 
value of CSR

ÅThe trend for ñGreen marketingò should not stand 
alone we must remember ñsocial responsibilityò
ï Employees

ï Customers

ï Shareholders

ÅThere is growing awareness and action amongst 
consumers

ÅAligned social and cultural values have significant 
power

ÅReinforces assurance of ñqualityò and trust in a 
brand and what it stands for
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Getting Involved in 
Supporting Communities
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ñSuccessful businesses thrive 
in healthy communities ò
Barry Salzburg CEO Deloitte & Touche USA LLP
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CEOs call for maximum impact 
from corporate philanthropy*

Å National Corporate Philanthropy Day, the Committee 
Encouraging Corporate Philanthropy (CECP) convened 
thirty - five CEOs from Fortune 500 companies to 
discuss Imperatives for Corporations Investing in 
Society.

Å Imperative 1 - Reflect the Corporate Culture

Å Imperative 2 - Analyze Market Forces

Å Imperative 3 - Pinpoint Opportunities

Å Imperative 4 - Build Sustainability

*http://www.onphilanthropy.com/site/News
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Where does an organisation 
fit and what about its 
stakeholders?
The ñJust Valuesò continuum from Forum for the 

Future. http ://www.forumforthefuture.org.uk/

Outlaws Compliers
Case 

makers
Innovators Trailblazers
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Developmental 
triggers for business
Boston College Centre for Corporate Citizenship
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Taking a strategic approach is best 
for all parties
Harvard Business Review ñStrategy and Societyò Michael E. 
Porter and Mark R. Kramer

ÅFour prevailing justifications: Moral obligation, 
sustainability, license to operate and reputation

ÅPotential approaches:

ïSupport generic social issues not specific to the business

ïFocus on issues impacting the community and the 
business e.g. ñvulnerable consumersò 

ïStrategic alignments that leverage mutual capabilities 
between partners
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The human side: ñGivingò 
adds to our quality of life

Å Cohesive communities, organisational development, 
participation, people -centredness

John Raeburn, 2007: People -centred Community Development

Å Altruism is hard wired in our brains and creates a 
pleasurable experience. 

National Institute of Health in the US reported in May 2007 in The Washington Post

Å Employees who are empowered to ñgiveò will have an 
even greater sense of health and wellbeing

Å EEO and JRA/Unlimited ñBest Places to Workò  prove 
results of the business benefits of empowerment 
programmes 
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Bank of New Zealand and 
Preventing Violence in the 
Home


